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Main menu screen appears, containing the following choices:
	Introduction

Prospective Franchisees
Franchisees 
Franchisors

Menu selection – INTRODUCTION 
(Michael Schaper) 
Hello, I’m Dr Michael Schaper, Deputy Chairman of the Australian Competition and Consumer Commission. 

Franchising is a significant part of the Australian business scene and a valuable contributor to our economy. The 2008 Griffith University Franchising Report estimates there are nearly 71,500 franchise units operating in Australia. In 2007 they had an estimated sales turnover of $130 billion with an estimated 400,000 people working in the sector.

Franchising in Australia has been regulated by the Franchising Code of Conduct since the 1st July 1998.  The ACCC administers the Code, which is enforceable under Australia’s competition and consumer laws. 

Whether you’re a new or existing franchisor or franchisee, before embarking on the franchising journey it’s vital to know your rights and responsibilities. 

This DVD aims to help anyone involved with franchising to comply with the Code. So I urge you to view and consider the section most relevant to you.  

(Presenter) 
Franchising is a rapidly growing part of Australia’s small business sector. 

For a successful business owner, it’s an innovative way of expanding and distributing goods and services further within a clearly defined agreement – and it’s an opportunity to expand your business without using your own capital. 

For someone wanting to start a small business, it’s an opportunity to operate under the name and reputation of the franchisor and receive support according to the agreement.

Service franchises, most of which can be operated from home on a mobile basis, may cost from $5,000 to $50,000.

Retail franchises that require a fixed shopfront, shopfittings, stock and so on, may cost anywhere from $50,000 to $250,000 - or even more.  

So it’s a significant investment and one that a franchisee should feel confident about before proceeding. 

This DVD covers aspects of the Code relating to the rights, responsibilities and obligations of franchisors and existing franchisees, as well as valuable things for prospective franchisees to consider before signing up.

Franchise agreements are defined as written, verbal or implied agreements where:
	one party (called the franchisor) grants another party (the franchisee) the right to carry on the business of offering, supplying or distributing goods or services under a specific system or marketing plan


the franchise business will be substantially or materially associated with a specific trademark, advertising or a commercial symbol

and the franchisee is required to pay, or agree to pay, a fee to the franchisor before starting or continuing the business

The purpose of the Code is to regulate the conduct of all participants in franchising. It applies to all franchise agreements, and primarily aims to ensure that franchisees have sufficient information about the franchise before entering into it. 

The ACCC promotes compliance with the Code and assists the industry by developing educational materials such as this DVD.  The ACCC is also responsible for investigating complaints and taking enforcement action if anyone fails to comply with the Code or the Trade Practices Act. 

Remember, the more clearly you understand what’s involved now, the greater your chances of a trouble-free experience later on.




